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Key trends in the
international audio landscape
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Audio is ubiquitous and its consumption
is growing
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Streaming is on the rise

% Share of Music Listening Time by Platform
U.S. Population 13+

52
|
AM/FM SiriusXM
2014
Streaming YouTube
Music
| J | )
42 46

Source: Edison Share of Ear 2024
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Streaming is on the rise

Penetration of music streaming in Europe

Penetration rate

2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027

=
'.-‘I Description: According to a study from August 2023 on music streaming in Europe, the music penetration rate has been steadily increasing ower the last years and is predicted to continue its growth. The slight dip from 2021 to 2022 might be explained by considering Sta tl Sta r
the change in consumption during the Covid-13 pandemic in comparison to the changed droumstances a year later. J
Mote(sk Furope; 2017 to 2023
Source(sk Statista Digital Market Insights

Source: Statista Digital Market Insights
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Podcast listeners are increasing

But it's audience share is still low in Europe

Number of podcast listeners worldwide

(millions)
651.70
619.20
584.10
546.70
506.90 I I

2023 2024 2025 2026 2027

Source: eMarketer© Statista 2025

Podcast’s share of listening

€ & O 9

10% 6% 3% 9%
O @& 0O < €
4% 4% 8% 3% 6%

Source: egta
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Digital audio consumption continues to
grow

Share of time spent on each offer over a day in France

U Audio offline

Live radia affline
C'.-’a'f'l':'!'.'l ITh .J':.l:'

Sudio books - nan d gita

Audio digital

Live radio an digital devices

Radig podcasts (replay and ariginal)
Original podeasts (excluding radio)

Audio books - digital

Streaming music

Streaming music video (background music)

Source: France: Mediametrie Global Audio 2024 - total 15-80 yo
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Audio is migrating to digital devices

Americans spend more time with audio through a mobile device than a

traditional radio receiver

€

Audio listening time by device - tot 13+

SiriusXM

Mobile Device AM/FM Radio Receiver Computer Receiver

Others

2014 18 49 14 6 2 s
2015 20 47 15 5 2
2016 21 46 15 6 2010
2017 | 23 43 14 6 11
2018 25 41 14
2019 27 41 10
2020 30 35 13
2021 32 33 11
2022 34 33 10

2023 36 32 9
2024 36 32 10

Smart

)

9
8
i
7

Internet-

Speaker Connected

Source: US: Edison Share of Ear

TV

2024

Audio listening time by device - GenZ (13-22 yo)

SiriusXM
Receiver

AM/FM Radio Receiver Mobile Computer

Smart Internet- Other

Speaker Connected
TV

egta @VIA CIM Audio Time 2025 - Jan 28, 2025



Negta

www.egta.com

Smartphones: the heart of digita

consumption
O

Source: Statista Consumer Insights — 2024

Share of digital audio usage by device in France

Smartphones

Laptop

Desktop PC

Smart TV

Tablet

Streaming speakers / smart speakers (e.g.,
Amazon Echo)

Music center (Hifi / stereo)

Gaming console (e.g., PS4, Xbox)

Streaming device (e.g., Apple TV,
Chromecast)

Other

Don't know

40% 50%

Share of respondents

70%

74%

80%
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Radio in a booming audio
landscape
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Radio is everywhere and more than ever

the most mobile mass

Multiple
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and
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Radio has an unmatched reach

Radio reaches more than 8 in 10 European citizens every week

e % of population listening to radio every week

European Citizens European Youth (15-24 yo)

84% 75%

Sources: EBU, 29 markets, 2022 — weekly reach based on 15+ minutes consecutive (reach definitions can vary among countries)
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Negta

Radio has an unmatched reach

Across the globe, Radio allows brands to reach millions of potential
consumers

% of population listening to radio every week

a - O & O
78% J\ 920% J \ 84% 88% J\ 90%

D= D o
74% 81% T4%

Sources: : DE: ARD/ZDF-Medienstudie 2024, pop. 14+| UK: RajarMidas 2024 | IE: Ipsos INLR 2024 2 Audio Module April 24 - June 24, pop. 15+ | NL: NMO December 2024, pop. 13+ | FR: EAR Insights, Sept-Oct24, pop. 13+ | BE: CIM
RAM sept23-aug24, pop. 13+ | ES: EGM 3rd wave 2024 | PT: Marktest Bareme Radio, Jan-Dec 2024, pop. 15+ | Fl: National Radio Survey, Finnpanel, Jan-Nov 2024, pop. 9+ | US: Nielsen Radar 162 2024, pop. 12+ | CA: Numeris PPM

Total Meter CTRL, Fall 2024, pop. 18+ | ZA: BRC RAM data for Jan 22 - Dec 23, pop. 15+ | AU: The Infinite Dial 2024, total pop. 12+ | NZ: The Infinite Dial 2023, total pop. 16+
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Radio has an unmatched reach

AM/FM radio is America’s number one mass reach media

% % of U.S. populationreached - Nielsen Total Audience Report Q3 2023
Persons 18+ Persons 18-49
M/FMrad 84% 81%
Nielsen: Radio Is America’s Number One
. Social networki Social networki
Mass Reach Medium
oy cameren Sosts T ™ Video-focused app/web on Video-focused app/web on
n n n smartphone smartphone
TV Internet-connected TV Internet-connected
device (Roku, Firestick, etc.) device (Roku, Firestick, etc.)
Live + time-shifted TV Live + time-shifted TV

W Weatood On

Source: Nielsen Total Audience Report Q3 2023 % of U.S. population reached <> Nielsen AGLBI_O‘ACT_IVV-E

Sources:: Nielsen Total Audienc Report 2023

egta @VIA CIM Audio Time 2025 - Jan 28, 2025 n




Negta www.egta.com

Radio dominates the audio consumption

Radio captures the largest share of listening time across platforms

B Broadcast radio LIVE
(FM /AM / DAB / online radio via app
or site /on TV)

Owned music (CDs, digital file

Music streaming / Music on
demand (e.g. Spotify)

B Podcasts

Online music video (e.g.
YouTube)

B Other

Sources: |[E: Ipsos INLR 2024 2 Audio Module (April 24 —June 24), pop. 15+ | AU: GFK Share of Audio 2022, Metro, pop. 10+ | BE: CIM Audio Time 2025, pop. 12+ | NL: NMO December 2024, pop. 13+ | DE: Medienstudie 2024, pop 14+
| UK RajarMidas 2024 | Fl: National Radio Survey, Finnpanel, Jan-Nov 2024, population 9+ | FR: Mediametrie Global Audio 2024, pop. 15-80 y.o. | US: Edison Share of Ear 2024, pop. 13+ |
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Radio is the biggest part of the ad-supported

audio landscape andis the only format that offers scale for brands
to reach their consumers within the audio landscape

Daily share of time spent with RADIO within total audio listening

\ |

87%
o

N\

88%
o

65%
o

70%
o

Daily share of time spent with LIVE RADIO within ad-supported audio listening

B Broadcast radio LIVE (FM /AM / DAB /online radio via app or site / on TV) Music streaming / Music on demand (e.g. Spotify) B Podcasts M Other

Source: |E: Ipsos INLR 2024 2 Audio Module (April 24 — June 24), pop. 15+ | BE: CIM Audio Time 2024, pop. 12+ | NL: NMO December 2024, pop. 13+ | FR: Mediametrie Global Audio 2024, pop. 15-80 y.o. | US: Edison Share of Ear
2024 | AU: GFK Share of Audio 2022, Metro, pop. 10+
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Radio dominates the media consumption

Average media usage in Germany (years)*

e

13.5

Radio TV Internet media Daily newspapaers
- [ [ 1=
==

Sources: Germany: *70 yrs of age with media use, minus 8h of sleep. Source: ma 2022 Audio Il for radio total (incl. commercial-free programs) and TV, daily listening time Mon-Sun
in minutes; Newspaper: ZMG Newspaper Qualities 2019/2022, 14; Online: ARD/ZDF online study Media Internet usage yesterday 2021, Mon-Sat, 14+.
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Young people still listen to radio but
prefer streaming music

Q Total 14+ Total 14-29 yo

Sources: DE: Medienstudie 2024 | US: Edison Share of Ear 2024
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Radio is growing its digital footprint

73% of listening is digital

People are listening to more radio in new ways. Better access to DAB, easier listening on

phonesand the rise in smart speakers all mean listening to radio has never been easier.

Source: RAJAR

Share % of Device

14

O
Mobile Phone -

Voice Activated... -
Other

Computer

Sources: |UK: RajarMidas 2024

SMART SPEAKER (VOICE ACTIVATED) - SHARE %

Live Radio, 73%

On Demand music
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Radio: the audio leader

g
% jiz "
| y B)i5

Dominating W

audio consumption and | a9 \ | Digital
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Unmatched reach - £ Most mobile
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